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Innovating to satisfy customers in
vending




Overall offer in vending
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Frequency & penetration impact

Public transports
Consumers 40 %
Hard users
5%
At least once a day
Regular Consumers
9 10 %
At least once a week
Erratic Consumers
25 %
At least once a month
Non consumers 60 %
Very erratic
Y 25 %
Less than once a month
Absolutely Non Consumers
Y 35 %
Never
Young people 16-34 years old
Consumers
= 70% of the consumers
Non consumers 35 years old & over
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Importance / Satisfaction

Consumers in Public Transports

FORCES

POS easy to use

NProducts freshnes
of the POS

60 T
Very satisfied
50 +
Choice in Cold drinks offers
Diversity & suppl
401 NSPOT OF THE PO

Brands offered A

‘ ‘ Choice in food gffer

»

Products quality,

HPOS cleanlines

products Very important

10 20

Aesthétics, design
of the POS

Animations & games
A (Winner coffee, aso.)
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Choice in hot beverages offered

Immediate 'environment of the,POS

20 +
is friendly

Way of Payments di

New products offers to discover
A

A

10 A
Light & healthy products offers
A

ersity

dCoffee quality

T A T 1
80 90 100

Reliabilbity and preciseness
of the Cash change

gPrices
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Importance / Satisfaction

NON Consumers Public Transports
60 +
Very satisfied

40 -+

Diversity & supply of the POS

A
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s Very important

10 20 30 40 50 60 70 80 90 100

Spot of the POS A Choice in cold drinks offers

Information visibility on
Brands offered N products A WD OS Cleanlinessilil T Products freshnes

Choice on hot beverages Products quality,
Friendly Environment Offers

) Aesthfe::::SSFL’OS next to the POS Choice in the Food offer - - NReliablity & preciseness o
lesign o e A A A | a Wa Of payments dlvel‘SI the cash Chan ne

10

Game & animation a
A (Winning coffee, aso.) A oree quality A m

Light & healthy products offer a

A
New products offer Special offers
To discover
0 £
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What Is the answer?

Increase impulse and work with —emotions — colours- communication
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Freshness

Introduce new product range like
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nextstation | |nCrease convenience

Coffee to go
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Avoid the coins offer new payment
Solutions

sunrise
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Summary

= Vending full fills requirements of clear defined
target groups Iin railway stations

Easy and focused communication required

Spot — avallability — convenience Is key
* Freshness enter in vending offer

= New payment systems allows change in offer
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